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2. The
Machine

Development of 
a carbon 
management 
calculator 
(CARMACAL) 
for tour 
operators

Buijtendijk, H., Blom, J., Vermeer, J., & Van der Duim, R. 
(2018). Eco-innovation for sustainable tourism 
transitions as a process of collaborative co-production: 
the case of a carbon management calculator for the 
Dutch travel industry. Journal of Sustainable Tourism, 
26(7), 1222-1240. 
https://doi.org/10.1080/09669582.2018.1433184

3. The 
Expert

The Impact of 
a PhD thesis 
about aviation-
induced climate 
change on 
Dutch aviation 
policy

Buijtendijk, H., & Eijgelaar, E. (2020). Understanding 
research impact manifestations in the environmental 
policy domain. Sustainable tourism research and the 
case of dutch aviation. Journal of Sustainable Tourism.
https://doi.org/10.1080/09669582.2020.1760872

4. The Firm The evolution 
of an innovation 
unit in a large 
tourism 
organisation 
(TUI).

Buijtendijk, H., Van Heiningen, J., & Duineveld, M. 
(2021). The productive role of innovation in a large 
tourism organisation. Tourism Management, 85.
https://doi.org/10.1016/j.tourman.2021.104312
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Minister van Nieuwenhuizen-Wijbenga supporting promising new 
technology (Quote: “We want aviation to become more sustainable and 
cleaner. The platform sustainable aviation is a good initiative to boost the 
developments in electric aviation.”) 

(MinIenW, 2018)
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Literature

• Sustainale/unsustainable mass tourism 

See eg. Peeters, 2012; Weaver, 2012; Benur & Bramwell, 2015

• Sustainable/unsustainable (mass)tourism consumption 

See e.g.; Font & McGabe, 2017; MacInnes, Gruen, Dolcinar, 2022; Mkono & Hughes, 
2020

• Managerialist literatures: destination-centred, quasi-technocratic social engineering 
fetishism that suggests an ideal future state of sustainability can be achieved once 
appropriate technological solutions are put in place (see e.g. Butcher, 2020; Pons, 
Crang, Travlou, 2009)

• Alternative explanation: understanding of mass tourism that perceives consumers as 
subjects that are products of and that operate within broader political structures
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Biopolitical lens?

• O’Learyian biopolitics:

• “Ryanair is responsible for the integration of 
Europe by bringing lots of different cultures to the 
beaches of Spain, Greece and Italy, where they 
couple and copulate in the interests of pan-
European peace.“

• “There hasn’t been a war in Europe for 50 years 
because they’re all too busy flying on Ryanair”

• Michael O'Leary (2011)
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Some 
initial 

findings

Technologies of domination 

Government defines & communicates risk Colour codes

Publication of official infection rates

EU digital Covid-19 certificate & vaccination

Quarantine rules

Tests 

Border closures

(Border) checkpoints 

Face mask rules

Social distancing rules

Timeslots coupled to restricted capacity sites & restaurants

Tour operator as mitigator of risk Cancelation policy & refund

Booking & payment conditions

Insurance

Technologies of the self

Destination choice anxiety

Package tour as risk bank 

Mental contingencies 

Resort as walled garden

Social distancing
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Abstract

European Union consumption of aviation-dependent sun-sea-and-sand package tours to Mediterranean beach 

destinations is increasingly problematic because of climate change and related public health implications. But it is 

also a key tenet of the European single market. After the initial collapse of this mode of tourism consumption 

following Covid-19 related travel restrictions, large, successive government bailouts to multinational tour 

operators and airlines and the EU-wide issuing of digital Covid-19 certificates has supported its recovery since, 

even though it contributed to conditions for the virus to spread. In this research seminar we use a biopolitical lens 

and trace this reinvigoration as a process of subjectification that serves geopolitical ends. We first problematise

the dominant managerialist interpretation of tourism consumption in the tourism studies literature. Drawing from 

empirical research, we then trace tourism consumers as self-regulating bodies subjected to different (subtle) 

forms of discipline and manipulation. Finally, moving beyond the usual agendas of corporate and (national) 

economic interests, we discuss the functioning of this manifestation of bodily self-management as a technique of 

power in the pursuit of geopolitical aims. As biopolitical force, the reproduction of consumption of mass tourism 

to the Med contributes to safeguarding the EU’s internal stability and related geopolitical legitimacy, but also 

raises implications for the future of this mode of tourism in the Med given the unfolding climate crisis.
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